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BELLE RIVE is first and foremost the art deco spirit 

of the Mediterranean, a mythical couple, 

Scott and Zelda Fitzgerald. 

s soon as they arrived, they acquired a 6CV Renault coupé. The car 

is blue and black. It has no lock, no speedometer, no gas gauge. 

But it has a sunroof. This is the Belle Rive spirit, a shimmering 

hedonism, timeless, with a sunroof.

Belle Rive is, in a way, the continuation of  a story. This story is inserted in a 

bottle whose shapes are designed for the preservation of  memory, with the 

graphic contribution of  designer Marie Field. Her strong and distinctive 

signature is well-known by art collectors and influent organizations such as 

M6, Canal+, #50BEST and Naomi Campbell’s FASHION FOR RELIEF. With 

its colored touch of  Picasso, drunkenness of  Hemingway, blue of  the sky, Belle 

Rive brings a sensual touch to the world of  gin.

All it takes is a

BOTTLE

A





DIMENSION

A GIN with
A FLORAL

s lovers of  the genre, the founders of  Spirit 

Brothers wanted to slow down this crucial 

moment. They wanted to capture and 

develop a floral dimension to expand this 

moment of  pleasure and nourish the 

interstitial space: the sense of  smell 

and of  this precise and evocative moment. It will be 

about Provence and the Riviera. The evocation will be 

subtle and, above all, not invasive. Spirit Brothers wants 

to speak the language of  a powerfully sensual nature. 

Until today, gin had the flavor and smell of  a party. From 

now on, it will taste softly of  jasmine, orange blossom, 

lavender, cardamom and juniper; lemon freshness, and 

it will do so in an extremely fine and allusive way. 

As a result, when we taste Belle Rive, the movement 

slows down. Suddenly, the nose starts looking for flavors 

even before the mouth finds the bite of  cardamom and 

citrus notes. We jump into a hypersensitivity on the verge 

of  the "clash" provoked by the final note: orange blossom 

again, and violet! The gin of  the French Riviera is born.
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Gins often have a fine, 
narrow nose, they 

flow towards glasses 
without really attracting 

ATTENTION. They are 
already in ACTION. 



May rose

Lavander

Orange blossom

Violet leaves

Proud to perpetuate the inheritance of  the roaring twenties in a 

blue, art-deco bottle, Belle Rive is conceived like a perfume. Bottled 

in Cognac, Belle Rive is the result of  the assemblage of  fifteen distillates 

and aromas developed in Grasse, using as its base, a fine alcohol 

made from the highest quality wheat grown in the Champagne 

Ardennes region, guaranteed without GMO. 

Belle Rive honours provence by offering a sun-soaked floral bouquet, 

a perfect balance between the finesse of  jasmin and rose, counter-

balanced by the intensity of  lavender and orange blossom, the bite 

of  juniper and coriander, the lightness of  cardamom and the freshness 

of  lemon.

On top of selecting the best wheat, the most subtle distillates and aromas, 

and the most elaborate bottles, the creators wanted to work with the 

finest designers and a renowned mixologist, Luis Simoes Acquière. He 

is known for his remarkable work in the most prestigious establishments 

on the planet : the Ritz, Annabel's, Mark's Club, George, Harry's bar, 

and Chateau Marmont...

 Grasse
THE FRENCH RIVIERA 
CAPTURED IN 

 Luis Simoes Acquière
A LUXURY GIN 
DESIGNED WITH





A MUSE
fallen from

THE SKY
Spirit Brothers has the privilege of  living a 

beautiful adventure with Tanya Diagileva, artistic 

director and muse of the project. One can feel the 

universe of  Belle Rive through Arnaud Morro’s 

movie and the Parallels Brothers’ music. Thanks to 

these creative and inspired minds, Belle Rive Gin 

came to life.

"FEELINGS is what we have and 

share - with this project we talk to 

you in expression of SENSES, 

vision of splash and great fullness 

of FREEDOM. Dive into my DREAM." 

Tanya D.

OMANOV VODKA. 

Founded in the historic 

Permalko distillery, this 

highly pure and Alpha 

Grade certified vodka perpetuates a 

legacy as a tribute to Jan Bernadotte, 

descendant of  the great Russian 

emperor Alexander II. MAHANI. This

mezcal from the high mountains of San 

Juan del Rio, Oaxaca, is produced by 

the Zapotec Indians, using Espadin 

agaves that take seven years to mature.

GOUVERNEUR 1648. This rum is 

the result of  the blend of  several 

aged rums. It is mainly produced 

with molasses and agricultural rums 

coming from Marie-Galante, Guade-

loupe and the Dominican Republic. 

DUKE. This American bourbon is 

inspired by John Wayne's personal 

spirits collection and by his memoirs, 

sealed since 1979. It was meticulously 

crafted by his son Ethan and master 

blender Chris Radomski. Handcrafted 

in small batches and aged 5 years in 

new American oak barrels.

SNOW QUEEN. Made in the city 

of  Prunier, this vodka is filtered with 

sand and coal from French forest 

birch trees. Snow Queen is a premium 

organic vodka, recognized as one of  

the most delicate and appreciated 

vodkas in the world. It has received 

more than 25 awards in the 90s.

Besides BELLE RIVE, SPIRIT BROTHERS 
can also count on other valuable assets...
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THE OTHER ASSETS 
OF SPIRIT BROTHERS





This group of talented individuals from major spirits 
companies work like CREATORS in search of EXCELLENCE.

They combine their EXPERTISE to create a range of 
LUXURY SPIRITS made in their

WHO IS 
BEHIND

@Ginbellerive
www.spirit-brothers.com

Spirit Brothers ?

ugues Pietrini, who held the positions 

of  President and CEO of  Orangina 

Schweppes, Global Managing Director 

of  Moët Hennessy and President and 

CEO of  Stoli Group, decided to give 

free rein to his entrepreneurial spirit. In 

2020, he founded Spirit Brothers. He asked Georges 

Alexandre Congost to join him along with his 15 years 

of  experience at Moët-Hennessy and Stoli Group. 

In the same vein, Florence Burtin, marketing and 

commercial manager during 23 years for Orangina 

Schweppes, joined her former partner as marketing 

and digital director to strengthen Spirit Brothers. Jordan 

Garre and Chloe Barateau joined the adventure as 

business developer and social media manager.
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FOR MORE INFORMATION ON OUR BRANDS AND 
POINTS OF SALE ON OUR SITE
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